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Abstract: Modern years have mark  an growing concern in acceptance  systems. In spite of  

important growth in this field, there still remain numerous  Way  to probe  in truth, this paper 

provides a study of utilizing online travel information for personalized travel package 

recommendation. A critical challenge along this line is to address the unique characteristics 

of travel data, which distinguish travel packages from traditional items for recommendation. 

To that end, in this paper, we first study the feature of the persist travel packages and create 

the more advance effective state a tourist-area-season topic (TAST) model. This TAST 

model can present travel packages and tourists by different topic distributions, The topic 

extraction is based on some rule and  the tourists and the native characteristic (i.e., 

locations, travel seasons) of the landscapes. Then, based on this document is about a 

particular topic we suggest a cocktail approach to generate the for personify travel package 

recommendation. Furthermore, we extend the similarity between tourist and the tourist 

interest information i.e TAST model to the tourist-relation-area-season topic collaborative 

pricing and relational area based on similarity of tourist (TRAST) model for capturing the 

apparent association among the tourists in each travel group.   
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1. INTRODUCTION 

People are most interested in traveling from one tourist place to other tourist place .now a 

day number of Tourism company establish to recommend the best places,and give the 

different packages using different condition .more important factor  for recommendation is 

the user interest .so travel company concentrate only the personal interest of the user and 

provided good package and increases the market value of the company . Marketing is only 

effective when recommended the attractive and different package .so Recommendation are 

the developing area day by day.  
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There are two type of the recommended system 

   

 Content based system- this is basically depend on the frequency of user visited 

particular area.  

 Collaborative filtering systems- it is the review of the different user on particular 

item .previce recommendation system based on the  user review ,but they have 

more drawback ,first is travale data are less and scattered .second if the package is 

location based then it may be far from residence so cost of traveling are more. 

 

so in this paper we proposed personalized travel package recommendation. In that we 

analysis characteristic and develop the Tourist area session topic (TAST) and also provided 

collaborative pricing 

     

2. LITERATURE SURVEY 

 

I. Recommendation system is representation in favor of a person or thing. Which is 

used in e commerce, application, industries to advice. 

II. The representation in favor of a person and thing system still needs advancement 

at common situation as to make it satisfactory, in areas like financial services to 

investors, real-time applications and smart shopping cart [1]. Tour representation 

in favor of a person and thing is different from other advice as the tourist interest 

in package is directly affected by its cost. Cost aware advice of package is need 

of the adviser system. The travel information collected from different different 

places and study they carefully and then advice the cost of traveling. The tourist 

has different level of believe to be within one's financial means for aspect of cost. 

The advice system focuses on such factors to make it more effective [3]. 

Collaborative filtering is a technique in which big data is required and then choice 

the information using the different technique. The Collaborative filtering is based 

on rating of items for different sets [4]. Advice systems suggest items from 

different choices for user by studding the backward references. The current 

advice systems based on collaborative-filtering focuses on user’s communication 

with the system. The information about inactive user is discarded. The topic 

model collaborated so that to find out the personalized ranking. The aim to 

generate the item oriented collaborative filtering model. It deals with different 

problems that represent in old collaborative filtering scheme like 

overspecialization and cold start problem [5]. Recommender system focuses on 

advising user for interesting objects in personalized way for huge options. 

Content base recommendation schema see the history of user and then advice 

similar to that The content based recommender matches the attributes users 

profile so that to get sorted set of interest with the object of attributes. Then 

recommend the interesting items to the user as per the sets [6]. 
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3. IMPLEMENTATION DETAILS 

Detaining Process describes is defined by the following 

Six basic steps: 

1. Defining the Problem 

2. Preparing Data 

3. Exploring Data 

4. Building Models 

5. Exploring and Validating Models 

6. Deploying and Updating Models. 

 
In the diagram (Fig.1) below describes the relationships between each step in the process. 

 

 

Fig.1  Data Mining Process Steps. 
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System Architecture Diagram :  Cocktail Approach for travel Package Recommendation 
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A. Tast Model: 

Here create a tourist-area-season topic (TAST) model, which can exemplify travel packages 

and tourists by different topic distributions. In the TAST model, the extraction of topics is 

depend on both the tourists and the native characteristic (i.e., locations, travel seasons) of 

the view. As a result, the TAST model can well exemplify the content of the travel packages 

and the interests of the Travel package advice tourists. Based on this TAST model, a 

cocktail method is created for personify travel package advice by Assuming some more 

condition including the periodically behaviors of tourists, the prices of travel packages, and 

the cold start problem of new packages.  

 

B. Trast Model: 

We suggest the tourist-relation-area-season topic, (TRAST) model, which helps understand 

the reasons why tourists form a travel group. This goes beyond personalized package 

advice and is Convenient for arrest the veiled association among the tourists in each travel 

group. In addition, we arranged orderly research on the real world Data. These research not 
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only show  that the TRAST model can be used as an evolution  for travel group automatic 

formation but also provide More grasp into the TAST model and the cocktail 

Advice approach. Case-based recommenders implement a particular style of content-based 

recommendation that is very well suited to many travel recommendation scenarios. They rely 

on items or products being represented in a structured way using a well-defined set of 

features and feature values. 

 

4. RESULTS 

 

Fig 1: Shows the Login Page of our system 

 

Fig 2: Add package 

 

 

Fig 3: Agent  Add Package 



Multidisciplinary Journal of Research in Engineering and Technology, Volume 3, Issue 3, Pg.1006-1013 

 

1011 | P a g e  

M4-3-3-7-2016 

 

Fig. 4: Homepage 

 

Fig 5: Recommendation Package by TRAST and TAST Model 

 

Fig 6: Register Page 
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Fig. 7: update agent profile 

 

Fig. 8: User profile update. 

5. CONCLUSION 

In this paper, we suggest study on user interest travel package advice. Mostly, first study the 

different feature of travel packages and developed the TAST model, a Bayesian network for 

travel package and tourist representation. The TAST model can find the interests of the 

tourists and extract the spatial temporal correlations among view. Then, we utilize the TAST 

model for coating a cocktail offer on personify travel package advice. This cocktail approach 

follows a hybrid advice strategy and has the ability to combine several constraints existing in 

the real world scenario. Furthermore, we continue the TAST model to the TRAST model, 

which can Arrest the association among tourists in each travel group. Finally, pragmatic 

study was executed on real-world travel data. Experimental results demonstrate that the 

TAST model can capture the unique characteristics of the travel packages, the cocktail 

approach can lead to better performances of travel package recommendation, and the 

TRAST model can be used as an effective assessment for travel group automatic formation. 

Encouraging results could lead to many future works. 
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