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Abstract 

This methodology-oriented paper develops an integrated research 
framework for examining the transition from conventional corporate 
responsibility to strategic sustainability through the combined effects of 
environmental, social, and governance (ESG) integration, stakeholder 
trust, and long-term organizational performance. The study is grounded in 
stakeholder theory, the resource-based view, signaling logic, and the 
business-case literature on corporate social responsibility (CSR). Prior 
research shows that sustainability can become embedded in organizational 
processes and can influence performance when firms treat environmental 
and social concerns as strategic rather than peripheral activities (Eccles, 
Ioannou, & Serafeim, 2014; Friede, Busch, & Bassen, 2015). The proposed 
methodology adopts a quantitative, explanatory, cross-sectional design 
supported by an integrative review of studies published up to 2020. 
Strategic ESG integration is conceptualized as the degree to which 
environmental, social, and governance considerations are incorporated 
into governance, risk management, resource allocation, stakeholder 
engagement, and performance measurement. Stakeholder trust is modeled 
as a mediating mechanism, while long-term organizational performance is 
represented through financial resilience, market value, operational 
capability, reputation, innovation, and adaptive capacity. The proposed 
empirical model can be tested using partial least squares structural 
equation modeling (PLS-SEM) or covariance-based SEM, depending on 
data characteristics. The paper contributes a structured construct-
operationalization scheme, a testable hypothesis system, and an analytical 
protocol designed to distinguish symbolic responsibility from strategically 
material sustainability. Because no primary dataset is supplied, the Results 
section presents literature-derived expected relationships rather than 
fabricated empirical coefficients. The framework is intended for future 
organizational surveys and multi-source ESG studies in which strategic 
integration, stakeholder trust, and performance outcomes can be examined 
simultaneously. 

 
Introduction 

Corporate responsibility has evolved from a 
predominantly philanthropic and compliance-
oriented activity into a broader strategic concern 
that influences governance, investment, risk 

management, innovation, and stakeholder 
relationships. Earlier CSR thinking emphasized 
the social obligations of firms and the possibility 
that responsible behavior could generate 
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business benefits. The business-case literature 
subsequently argued that CSR can create value 
through cost and risk reduction, competitive 
advantage, legitimacy, and stronger stakeholder 
relationships (Carroll & Shabana, 2010). This 
evolution has progressively shifted the 
managerial question from whether firms should 
act responsibly to how sustainability priorities 
can be embedded into the strategic architecture 
of the organization. 

The contemporary ESG perspective strengthens 
this shift by translating environmental, social, 
and governance concerns into decision-relevant 
categories that can be monitored, disclosed, and 
integrated into corporate strategy. ESG differs 
from traditional responsibility programs when it 
is used not simply as a reporting label but as an 
input to strategic planning, capital allocation, 
executive oversight, operational design, and 
performance evaluation. Eccles et al. (2014) 
showed that firms with long-standing 
sustainability policies differed from low-
sustainability firms in governance processes, 
stakeholder engagement, time horizons, and 
performance measurement, and that these 
differences were associated with superior long-
term outcomes. Similarly, Kotsantonis, Pinney, 
and Serafeim (2016) argued that the perceived 
trade-off between ESG and financial performance 
often reflects misconceptions about how 
financially material sustainability issues are 
incorporated into investment and management 
decisions. 

A major reason strategic sustainability may 
improve organizational outcomes is its capacity 
to strengthen relationships with stakeholders. 
Stakeholders supply resources, legitimacy, 
information, labor, customer demand, regulatory 
acceptance, and financial capital. Accordingly, 
sustainability initiatives can affect performance 
indirectly by influencing how these groups 
perceive organizational reliability, fairness, 
transparency, and integrity. Lins, Servaes, and 
Tamayo (2017) provided strong evidence for this 
trust-based mechanism during the financial 
crisis: firms with higher social capital, proxied by 
CSR intensity, experienced substantially better 
crisis-period stock performance than low-CSR 
firms. Their evidence suggests that trust 
functions as an intangible asset that becomes 
particularly valuable under conditions of 
uncertainty. 

Research on ESG and financial performance has 
also matured from isolated case findings to 
broader empirical syntheses. Friede et al. (2015), 
aggregating evidence from more than 2,000 
empirical studies, concluded that the great 

majority of findings were non-negative and that 
positive ESG-financial performance relations 
were persistent across research designs and 
asset classes. Firm-level studies further show 
that the relationship depends on strategic fit, 
materiality, disclosure quality, stakeholder 
awareness, and the specific dimensions of ESG 
being examined. Servaes and Tamayo (2013), for 
example, found that CSR was more positively 
related to firm value when customer awareness 
was high. Khan, Serafeim, and Yoon (2016) 
demonstrated that strong performance on 
financially material sustainability issues was 
associated with superior future accounting and 
stock-market performance, whereas investments 
in immaterial issues did not produce the same 
benefits. 

The literature therefore suggests that treating 
ESG as a generic checklist may obscure the 
mechanisms through which sustainability 
creates organizational value. Fatemi, Glaum, and 
Kaiser (2018) found that ESG strengths and 
weaknesses had asymmetric effects on firm value 
and that disclosure moderated these effects. Xie 
et al. (2019) reported that most ESG activities 
showed non-negative associations with 
corporate financial performance, while moderate 
levels of ESG disclosure were especially 
associated with corporate efficiency. Rajesh 
(2020) further connected ESG scores with 
broader sustainability performance, illustrating 
the multidimensional nature of ESG 
measurement. These studies support the need 
for a model that separates strategic ESG 
integration from mere disclosure and that 
specifies stakeholder trust as a relational 
mechanism linking ESG activity to long-term 
performance. 

This paper addresses that need by proposing a 
methodology for investigating four 
interconnected relationships: whether strategic 
ESG integration increases stakeholder trust; 
whether stakeholder trust improves long-term 
organizational performance; whether ESG 
integration directly improves long-term 
performance; and whether stakeholder trust 
mediates the ESG-performance relationship. The 
framework is designed to be suitable for 
organizational surveys, executive-level studies, 
or combined survey-secondary-data designs. It 
also emphasizes long-term performance rather 
than short-term accounting returns alone, 
because sustainability initiatives frequently 
operate through reputation, innovation, 
resilience, risk reduction, and stakeholder 
cooperation before their financial effects become 
fully visible. 
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The paper is explicitly methodology-oriented. It 
does not claim to report new primary survey 
results. Instead, it integrates evidence published 
up to 2020 to define constructs, formulate 
hypotheses, specify measurement and sampling 
procedures, and identify an appropriate 
statistical strategy. This approach prevents the 
common problem of presenting hypothetical 
numbers as if they were observed data while still 
providing a complete research-paper structure 
that can be directly adapted for future empirical 
testing. 
 
Literature Review 

1. From CSR to Strategic Sustainability 

Carroll and Shabana (2010) synthesized the 
business case for CSR and identified mechanisms 
such as cost and risk reduction, competitive 
advantage, reputation, legitimacy, and 
synergistic value creation. Their review is 
important because it reframed responsibility as 
potentially value-generating rather than purely 
discretionary. Aguinis and Glavas (2012) 
subsequently showed that CSR research operates 
across institutional, organizational, and 
individual levels, while also pointing to the need 
to understand mediating mechanisms. Strategic 
sustainability extends these arguments by asking 
whether responsible practices are embedded in 
core organizational choices rather than isolated 
in peripheral programs. 

2. Sustainability Embedded in 
Organizational Processes 

Eccles et al. (2014) provided influential evidence 
that organizations with long-standing 
sustainability commitments differed 
systematically in governance, stakeholder 
engagement, executive incentives, and 
measurement practices. Their findings support 
the premise that sustainability becomes 
strategically consequential when it is 
institutionalized. In a related causal design, 
Flammer (2015) found that close-call CSR 
shareholder proposals that passed were followed 
by positive effects on financial performance, 
suggesting that stronger CSR governance can 
create economic value rather than simply 
redistribute it. 

3. ESG Integration and Financial 
Materiality 

Khan et al. (2016) introduced an especially 
important distinction between material and 
immaterial sustainability issues. Firms 
performing well on material sustainability 
dimensions achieved better subsequent 
performance than firms investing in issues with 

limited financial materiality. Kotsantonis et al. 
(2016) likewise emphasized that ESG integration 
should be understood as the incorporation of 
relevant sustainability information into 
investment and corporate decision processes. 
This literature implies that strategic ESG 
integration should be measured through decision 
use, governance embedding, and materiality 
alignment—not only through the number of ESG 
activities disclosed. 

4. ESG Performance, Firm Value, and Risk 

Friede et al. (2015) reported that approximately 
90% of the empirical studies included in their 
broad synthesis found a non-negative ESG-
financial performance relationship, with a large 
proportion reporting positive relations. Fatemi 
et al. (2018) showed that ESG strengths 
enhanced firm value while concerns reduced it, 
and that disclosure significantly moderated these 
valuation effects. Albuquerque, Koskinen, and 
Zhang (2019) developed and tested a model in 
which CSR differentiation lowers systematic risk 
and increases firm value, especially where 
product differentiation is high. These findings 
support a long-term performance construct that 
includes risk resilience and market valuation in 
addition to accounting returns. 

5. Stakeholder Trust as a Strategic Asset 

Stakeholder theory suggests that firms depend 
on continuing support from multiple stakeholder 
groups. In this context, responsible behavior can 
signal reliability and enhance social capital. Lins 
et al. (2017) demonstrated that high-CSR firms 
performed better during the 2008–2009 
financial crisis and argued that trust built before 
the crisis became particularly valuable when 
generalized confidence deteriorated. Yadav, 
Dash, Chakraborty, and Kumar (2018) also 
connected perceived CSR with corporate 
reputation through trust-related mechanisms. 
Together, these studies justify modeling 
stakeholder trust as a mediator rather than 
merely as another outcome of CSR. 

6. ESG Disclosure, Efficiency, and 
Sustainability Performance 

Xie et al. (2019) examined ESG activities, 
disclosure, corporate efficiency, and financial 
performance and found predominantly non-
negative performance effects, although the 
disclosure relationship was nonlinear. Rajesh 
(2020) used global firm-level ESG indicators to 
examine the relation between ESG scores and 
sustainability performance, showing that ESG 
dimensions interact in complex ways. Gupta and 
Gupta (2020) found that environmental 
sustainability positively influenced financial 
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performance, customer performance, internal 
business-process performance, and learning and 
growth in Indian organizations. Jha and 
Rangarajan (2020) also investigated 
sustainability and corporate financial 
performance among major Indian firms and 
found evidence of meaningful linkages across 
environmental, social, and governance 
dimensions. 

7. Research Gap 

Although prior research provides considerable 
evidence connecting CSR/ESG with firm 
outcomes, three gaps remain relevant. First, 

many studies focus on ESG scores or disclosure 
rather than the depth of strategic integration. 
Second, financial performance is frequently 
modeled as a direct consequence even though 
relational mechanisms such as stakeholder trust 
may explain why ESG initiatives create value. 
Third, short-term accounting measures may 
understate the contribution of sustainability to 
resilience, reputation, innovation, and adaptive 
capacity. The present methodology therefore 
integrates strategic ESG embedding, stakeholder 
trust, and multidimensional long-term 
performance in one testable model. 

Table 1. Selected Literature Supporting the Proposed Model 

Study Year Core focus Key methodological implication 

Carroll & Shabana 2010 Business case for CSR 
Model value creation through 
multiple mechanisms 

Eccles et al. 2014 
Sustainability and 
organizational processes 

Measure strategic embedding, 
governance and time horizon 

Friede et al. 2015 
ESG–financial performance 
meta-evidence 

Expect largely non-negative ESG-
performance association 

Flammer 2015 
CSR and financial 
performance 

Supports causal value-creation 
logic 

Khan et al. 2016 Material sustainability issues 
Prioritize financially material ESG 
integration 

Lins et al. 2017 
Trust/social capital and crisis 
performance 

Treat stakeholder trust as a 
strategic mediator 

Fatemi et al. 2018 
ESG, disclosure and firm 
value 

Separate ESG performance from 
disclosure quality 

Xie et al. 2019 
ESG activities and corporate 
efficiency 

Assess financial and operational 
outcomes 

Rajesh 2020 
ESG scores and sustainability 
performance 

Use multidimensional ESG 
measurement 

Gupta & Gupta 2020 
Environmental sustainability 
and firm performance 

Include non-financial performance 
dimensions 

 
Methodology 

1. Research Design 

This study proposes a quantitative, explanatory, 
cross-sectional methodology with an optional 
time-lagged extension. The explanatory design is 
appropriate because the main objective is to test 
directional relationships among strategic ESG 
integration, stakeholder trust, and long-term 
organizational performance. A cross-sectional 
executive survey can provide initial evidence, 
while future studies can reduce common-method 
concerns by collecting ESG integration and trust 
measures at Time 1 and performance measures 
at Time 2 or by combining survey data with 
secondary financial and ESG databases. 

2. Theoretical Foundation 

The model integrates stakeholder theory with 
resource-based and signaling arguments. 

Stakeholder theory explains why organizational 
survival and performance depend on 
maintaining cooperative relationships with 
parties that provide critical resources. The 
resource-based view supports the treatment of 
trust, reputation, governance routines, and 
sustainability capabilities as difficult-to-replicate 
intangible resources. Signaling logic explains 
why transparent, consistent, and material ESG 
actions can reduce information asymmetry. The 
combined framework predicts that strategic ESG 
integration should improve performance directly 
through better decisions and indirectly through 
stakeholder trust. 

3. Population and Sampling 

The target population should consist of middle- 
and senior-level managers, sustainability/ESG 
professionals, finance managers, operations 
managers, investor-relations personnel, and 



From Corporate Responsibility to Strategic Sustainability: Investigating ESG Integration, Stakeholder Trust, and Long-

Term Organizational Performance 

10 

corporate-governance professionals employed in 
medium and large organizations. A multi-
industry sample is recommended to improve 
generalizability. Stratified purposive sampling 
can ensure representation across manufacturing, 
services, finance, technology, energy, and 
consumer-oriented sectors. For SEM, a minimum 
usable sample of approximately 250–400 
respondents is recommended for a model of this 
complexity, with the final requirement 
determined by statistical power, indicator count, 
effect-size assumptions, and the selected 
estimation approach. 

4. Unit of Analysis 

The primary unit of analysis is the organization, 
represented by knowledgeable managerial 
respondents. Where multiple responses per 
organization are available, inter-rater agreement 
should be assessed before aggregation. Where 
only one executive respondent is available, the 
questionnaire should include screening 
questions confirming sufficient knowledge of the 
organization's ESG strategy and stakeholder 
relationships. 

5. Construct Operationalization 

Strategic ESG Integration (SEI) is defined as the 
systematic incorporation of environmental, 
social, and governance considerations into 
corporate strategy, governance oversight, risk 
assessment, capital allocation, operational 
decisions, stakeholder engagement, and 
performance management. Stakeholder Trust 
(ST) refers to the extent to which important 
stakeholders perceive the organization as 
reliable, transparent, fair, competent, and likely 
to honor commitments. Long-Term 
Organizational Performance (LTOP) captures 
durable organizational outcomes including 
financial resilience, market position, operational 
efficiency, innovation, reputation, adaptive 
capacity, and sustained stakeholder support. 
Items should be rated on a five- or seven-point 
Likert scale and adapted from validated CSR, ESG, 
trust, reputation, and organizational-
performance research. 

6. Hypotheses 

H1: Strategic ESG integration has a positive effect 
on stakeholder trust. 

H2: Stakeholder trust has a positive effect on 
long-term organizational performance. 

H3: Strategic ESG integration has a positive direct 
effect on long-term organizational performance. 

H4: Stakeholder trust positively mediates the 
relationship between strategic ESG integration 
and long-term organizational performance. 

7. Data Collection Procedure 

The questionnaire should be preceded by a clear 
research statement and a screening question 
confirming respondent familiarity with 
organizational sustainability activities. A pilot 
test with approximately 25–40 managers can be 
used to assess wording, construct coverage, and 
survey length. The main survey may be 
distributed electronically through professional 
networks, industry associations, corporate 
sustainability contacts, and management 
institutes. To limit social-desirability bias, 
responses should be anonymous and the 
questionnaire should emphasize that there are 
no preferred ESG answers. 

8. Reliability and Validity 

Measurement quality should be assessed 
through indicator reliability, Cronbach's alpha, 
composite reliability, and average variance 
extracted (AVE). Convergent validity is 
supported when AVE exceeds commonly 
accepted thresholds and item loadings are 
adequate. Discriminant validity can be examined 
through the heterotrait-monotrait ratio and 
cross-loading diagnostics. Multicollinearity 
should be assessed using variance inflation 
factors. If covariance-based SEM is used, 
confirmatory factor analysis should precede 
structural testing; if PLS-SEM is used, the 
measurement and structural models should be 
evaluated sequentially. 

9. Statistical Analysis 

Descriptive statistics should first summarize 
respondent and firm characteristics. The 
structural model should then estimate path 
coefficients for H1–H3 and the indirect effect for 
H4. Bootstrapping with a large number of 
resamples is recommended for inference on 
direct and indirect effects. Control variables may 
include firm size, firm age, industry, ownership 
structure, internationalization, and respondent 
seniority. Model explanatory power should be 
evaluated through R², effect sizes, predictive 
relevance, and out-of-sample prediction where 
feasible. Robustness tests can compare models 
with and without control variables and can test 
environmental, social, and governance 
integration separately. 

10. Common Method and Endogeneity 
Controls 

Because survey-based ESG research can be 
affected by common method variance, 
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procedural and statistical safeguards should be 
used. Procedurally, predictor and criterion 
sections can be separated, item wording can be 
varied, anonymity can be assured, and 
performance data can be drawn from secondary 
sources where possible. Statistically, researchers 
may inspect full-collinearity diagnostics, 

compare alternative measurement models, and 
use marker-variable or latent-method-factor 
approaches where appropriate. Endogeneity 
should be considered because high-performing 
firms may possess greater resources to invest in 
ESG; longitudinal or secondary-data extensions 
can help address reverse causality.

 

Figure 1. Proposed methodology framework linking strategic ESG integration, stakeholder trust, and 
long-term organizational performance. 

 

Table 2. Construct Measurement Blueprint 

Construct Indicative dimensions Example indicators Role 
Strategic ESG 
Integration 

Governance; materiality; 
risk; operations; capital 
allocation; stakeholder 
engagement 

ESG considered in strategic 
planning; board oversight; ESG-
linked KPIs; sustainability criteria 
in investment decisions 

Independent 
variable 

Stakeholder 
Trust 

Reliability; 
transparency; fairness; 
competence; integrity 

Stakeholders believe commitments 
are honored; information is 
credible; decisions are fair; 
organization is dependable 

Mediator 

Long-Term 
Organizational 
Performance 

Financial resilience; 
market value; 
operations; innovation; 
reputation; adaptability 

Stable profitability; improved 
market position; efficient 
operations; innovation capability; 
reputational strength; resilience to 
shocks 

Dependent 
variable 

Controls Size; age; industry; 
ownership; 
internationalization 

Employees/assets; years’ 
operating; sector; ownership 
category; foreign market exposure 

Control 
variables 

 
11. Proposed Analytical Model 

The structural form of the model can be 
expressed as: ST = β0 + β1(SEI) + βc(Controls) + 
ε1; and LTOP = β0 + β2(ST) + β3(SEI) + 
βc(Controls) + ε2. The indirect effect of strategic 
ESG integration on long-term performance 
through stakeholder trust is β1 × β2. Full 
mediation is not assumed; partial mediation is 
theoretically more plausible because ESG 
integration can influence performance both 
through stakeholder relationships and through 
internal operational, innovation, risk-
management, and governance mechanisms. 
 
Results 

Because the present paper is a methodology 
paper and no primary dataset has been provided, 
this section reports literature-derived expected 

results and decision rules rather than invented 
numerical findings. The strongest expectation is 
a positive association between strategic ESG 
integration and long-term organizational 
performance, consistent with the broad evidence 
synthesized by Friede et al. (2015), the 
organizational-process evidence of Eccles et al. 
(2014), and materiality-based findings of Khan et 
al. (2016). The effect is expected to be stronger 
when ESG priorities are embedded into 
governance and resource allocation rather than 
treated as stand-alone disclosure activities. 

A positive effect of strategic ESG integration on 
stakeholder trust is also expected. When ESG 
commitments are consistent, transparent, and 
connected to material stakeholder concerns, they 
should enhance perceptions of reliability and 
integrity. The trust-performance path is expected 
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to be positive because trusted firms can benefit 
from stronger customer loyalty, employee 
cooperation, investor confidence, reputational 
protection, and stakeholder support during 
periods of uncertainty. The crisis-period findings 
of Lins et al. (2017) provide especially strong 
support for this reasoning. 

The mediation hypothesis is expected to receive 
at least partial support. Strategic ESG integration 

should directly improve organizational 
capability through risk management, innovation, 
operational efficiency, and governance while 
simultaneously producing an indirect benefit 
through stakeholder trust. The mediation result 
would be theoretically meaningful because it 
would demonstrate that sustainability creates 
value not only through internal technical 
improvements but also through the quality of the 
organization's social relationships. 

Table 3. Expected Hypothesis Outcomes and Interpretation 

Hypothesis Expected 
direction 

Evidence base Interpretation if supported 

H1: SEI → ST Positive Lins et al. (2017); Yadav et al. 
(2018) 

Strategic ESG strengthens 
stakeholder confidence and 
relational capital 

H2: ST → 
LTOP 

Positive Lins et al. (2017); stakeholder-
value logic 

Trust contributes to resilience, 
loyalty, cooperation and 
reputation 

H3: SEI → 
LTOP 

Positive Eccles et al. (2014); Friede et 
al. (2015); Khan et al. (2016); 
Xie et al. (2019) 

Embedded ESG contributes 
directly to durable performance 

H4: SEI → ST 
→ LTOP 

Positive 
indirect effect 

Integrated interpretation of 
prior studies 

Stakeholder trust is one 
mechanism converting ESG 
integration into long-term value 

 
Conclusion and Discussion 

The transition from corporate responsibility to 
strategic sustainability represents a shift in both 
managerial intent and organizational design. 
Responsibility initiatives become strategically 
significant when they influence governance, 
planning, risk assessment, resource allocation, 
operations, stakeholder engagement, and 
performance measurement. The framework 
developed in this paper therefore treats ESG 
integration as an organizational capability rather 
than a reporting label. 

The proposed model also places stakeholder 
trust at the center of the ESG-performance 
relationship. This is important because firms do 
not create value in isolation. Employees, 
customers, investors, suppliers, communities, 
regulators, and other stakeholders make 
continuing judgments about organizational 
credibility and fairness. Consistent ESG behavior 
can accumulate relational capital, while 
inconsistency between disclosure and action can 
damage trust. The literature up to 2020 provides 
substantial support for the proposition that 
responsible and sustainability-oriented firms can 
obtain performance benefits, especially when 
their activities are strategically relevant, visible 
to stakeholders, and aligned with material issues 
(Servaes & Tamayo, 2013; Khan et al., 2016; 
Fatemi et al., 2018). The methodological 

contribution of this paper is the integration of 
three constructs that are often examined 
separately. Strategic ESG integration captures 
the depth of embedding; stakeholder trust 
captures the relational mechanism; and long-
term organizational performance captures 
financial and non-financial durability. Testing 
these constructs together can help explain why 
some ESG programs create measurable value 
while others generate weak, inconsistent, or 
symbolic outcomes. For managers, the 
framework implies that ESG should be connected 
to corporate strategy rather than delegated 
exclusively to reporting or communications 
functions. Board oversight, materiality analysis, 
ESG-linked risk assessment, investment criteria, 
operational targets, and stakeholder feedback 
systems are likely to be more consequential than 
disconnected initiatives. For researchers, the 
framework encourages multi-source and 
longitudinal designs that can distinguish 
disclosure from performance, address reverse 
causality, and examine whether trust mediates 
the effects of strategic sustainability over time. 
The paper has limitations. Its propositions are 
derived from literature rather than a newly 
collected dataset, and the proposed survey 
design may still be vulnerable to perceptual bias. 
ESG priorities also vary materially across sectors 
and institutional settings, so measurement items 
should be adapted carefully. Future studies 
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should combine executive surveys with third-
party ESG indicators, financial statements, 
employee or customer trust data, and 
longitudinal performance measures. 
Comparative research across developed and 
emerging markets would further clarify how 
regulation, institutional trust, ownership, and 
stakeholder expectations affect the model. In 
conclusion, the evidence available up to 2020 
suggests that the strongest business case for 
sustainability is not based on isolated acts of 
responsibility but on the strategic integration of 
material ESG issues into organizational decision 
making. Stakeholder trust is likely to be a key 
transmission mechanism through which this 
integration supports long-term performance. 
The proposed methodology offers a testable 
route for moving the discussion from broad 
claims about corporate responsibility toward a 
more rigorous explanation of when, how, and 
why strategic sustainability contributes to 
durable organizational value. 
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